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Abstract

The research objectives of the project to study the development plan of the ideal
public radio stations are:

1. To study the operating conditions of the different types of public broadcasting
radio stations.

2. To study the appropriate operating models in public broadcasting stations that
promote media security and creativity.

3. To adopt the suitable operating model in public broadcasting stations that
promotes media security and creativity and the creation of an ideal model for further
expansion.

The implementation of the combined research methodology consists of:

1. Survey research using a sample of 1,010 questionnaires in four regions namely the
Central region which includes Bangkok and Metropolitan areas, the Northeast, the South and
the North regions.

2. Qualitative research, with focus group sessions in the Northeastern region in Khon
Kaen province, to gain insights for knowledge transfer on appropriate models for operating
safe and creative public radio stations in Thailand.

The results of the study have resulted in a suitable model for the operation of safe
and creative broadcasting stations in Thailand which consists of 5 components, each of
which has the following details:

1. Organizational management consists of 4 indicators: setting guidelines and policies
that benefit society and citizens, transparent and good governance of financial management,
promoting and stimulating engagement among listeners, and periodic surveys from listeners.

2. The content of the program consists of 4 indicators: creative content and ethics,



enhancing preferences and content that does not cause disputes. In addition, the content
should not cause the listener distress, have appropriate sexual content, non-violent
language and unbiased content.

3. The program format consists of 4 indicators: news and current affairs programs,
edutainment programs, documentaries, and entertainment programs.

4. Finance and funding consist of 8 indicators: sponsorship, total revenue from
advertising, sale of souvenirs or community products, airtime rental from other organizations,
partial revenue from advertising, community radio fund or foundation supported by the
government through relevant agencies, organization of local traditions and cultural events to
fund the radio station, and revenue from events held within the community and the radio
stations.

5. The principles of a safe and creative radio station consist of 5 indicators:
consideration of the principles of accuracy and factual reporting, siving justification to all
parties, trust, reliability, professional ethics and social responsibility, promoting media
literacy amongst children, youth and family so they are not victims of fake news, no
dependence on the government and freedom to express ideas without political or
commercial influence, principles to improve the quality of life and society, improve
democracy, improve standard of staffs and producers.

However, by region, it is found that the optimal model for the operation of safe and
creative radio stations in Thailand consists of 5 elements that vary according to the context,
environment, demographics, phycological characteristics, lifestyle and other environmental
factors.

Each region is sorted in the order from the highest to the lowest average as follows:

Central: Bangkok and Metropolitan Areas

1. Organizational management: consists of 4 indicators that are setting guidelines
and policies to benefit the society and the public, promote engagement with listeners,
transparency in financial management and with good governance, periodically survey of
listeners' opinions, have guidelines as set out by the office of the National Broadcasting and
Telecommunications Commissions - NBTC (regulator).

2. Program content: consists of 5 indicators that are unbiased content, creative and
ethical content that enhances preferences, interesting content that are able to meet the
needs of listeners/viewers, content that does not cause dispute and distress to the listener,

appropriate sexual content with non-violent language.



3. Program format: consists of 3 indicators that are current situation news reports,
entertainment programs, edutainment programs, and interview programs.

4. Finance and funding: consist of 8 indicators that are sponsorship, total revenue
from advertisements, sales of souvenirs or community products, airtime rental fee by other
organizations, partial revenue from advertising, community radio fund or foundation
supported by the government through relevant agencies, organization of local traditions and
cultural events to fund the radio station, and revenue from events that take place within
the community and radio stations.

5. Principles of constructive and safe radio station: consist of 7 indicators that are
consideration of the principles of accuracy and factual reporting, justification to all parties,
trust, reliability, professional ethics and social responsibility, no dependency from
government and freedom to express ideas without political or commercial influence, a
source of community learning through comprehensive news reporting, actively promote
local culture and traditions, encouragement of people in the community to know the
movements of the politicians and benefactors, promote morality, ethics, education, religion
and local wisdom and promoting media literacy amongst children, youth and family so they
are not victims of fake news

Northeastern :

1. Organizational management: consists of 4 indicators that are setting guidelines
and policies for the benefit of society and citizens, transparent and good governance of
financial management, promotion and stimulation of engagement with listeners, and
periodic surveys of listeners.

2. Program content: consists of 3 indicators that are content that does not cause
dispute and distress, appropriate sexual content, non-violent language and interesting
content that able to the meet the needs of the listeners.

3. Program Format: consists of 2 indicators that are news and current affairs programs
and Edutainment programs.

4. Finance and funding: consist of 6 indicators that are program sponsorship, total
revenue from advertisements, sales of souvenirs or community products, airtime rental fee
from other organizations, partial revenue from advertising, community radio fund or
foundation supported by the government through relevant agencies.

5. Principles of constructive and safe radio station : consist of 5 indicators:

consideration of the principles of accuracy and factual reporting, justification to all parties,



improvement in the quality of community and society, improvement of democracy and
working standard of personnel and producers, trust and reliability, professional ethics and
social responsibility, promoting media literacy amongst children, youth and family so they
are not victims of fake news and , no dependency from government with freedom to
express ideas without political or commercial influence

South :

1. Organizational management: consists of 3 indicators that are setting guidelines
according to the ones set by the NBTC (Regulator), setting guidelines and policies for the
benefit society and citizens and promote engagement with the listeners.

2. Program content: consists of 3 indicators that are interesting content that are able
to meet the needs of the listeners, appropriate sexual content, non-violent language,
creative and inspiring content that enhances listener’s preferences.

3. Program Format: consists of 3 indicators that are reporting of news and current
affairs, entertainment and edutainment programs.

4. Finance and funding: consist of 7 indicators that are program sponsorship, total
revenue from advertisements, total support from government, community radio funds or
foundations provided by the government through relevant agencies, organization of local
traditions and cultural events to raise funds for the radio station, airtime rental fee from
other organizations and revenue from activities generated within communities and radio
stations.

5. Principles of constructive and safe radio stations: consist of 5 indicators:
consideration of the principles of accuracy and factual reporting, siving justification to all
parties, trust and reliability, professional ethics and social responsibility, improvement of the
quality of workforce, community, society, democracy and program producers, promote
morality, ethics, education, religion and local wisdom.

North :

1. Organizational management: consists of 3 indicators that are transparency and
good governance of financial management, defining guidelines & policies to benefit society
and citizens and periodic polls of listeners.

2. Program content: consists of 3 indicators that are unbiased content, creative and
inspiring content that enhances listener’s preferences, appropriate sexual content and use

of non-violent language.



3. Program format: consists of 4 indicators that are reporting of news and current
affairs, entertainment, edutainment and documentaries.

4. Finance and funding: consist of 9 indicators that are community radio funds or
foundations provided by the government through relevant agencies, organization of local
traditions and cultural events to raise funds for the radio station, sales of souvenirs or
community products, air time rental by other organizations, partial funding from
government, program sponsorship, partial revenue from advertisements, total revenue from
advertisements and total support from government.

5. Principles of constructive and safe radio station: consists of 4 indicators that are no
dependance on the government, freedom to express ideas without political and commercial
influence, promoting morality, ethics, education, religion and local wisdom, promoting media
literacy amongst children, youth and family so they are not victims of fake news, a
comprehensive source of community learning and actively promote local culture and
traditions.

Policy Recommendation

1. No one size fits all: encourage the proper management of the operations for
secure and constructive radio stations in accordance with the context of each regional
station.

2. Force/ Drive: Urge the governments or relevant agencies to fully support the
operations of public and community radio stations.

3. Up-skill & Re-skill: Policy to develop the skills and potential of program organizers
and producers, licensees doing businesses in public services and consistent community and
business services.

4. Partnership: Encourage viewers/listeners participation in collaborative monitoring of
production programs through safe and constructive media knowledge that leads to an
awareness of co-ownership with radio broadcasters.

5. Great Value: Create value for public radio stations as it is an important media that
is useful and needs to continue to exist.

6. Excellent Relationship: Thai Media Fund should makes the organization more
recognizable and to build strong relationships with licensees to experiment with all types of
broadcasting operations, along with knowledge transfer and workshops related to managing

radio stations as secure and creative media.



7. Mentors: The preparation of a mentoring program to guide writing project in order
for funds to be allocated to support the implementation of the ideal broadcasting
operations in all four regions.

8. Guide: The Safe and Creative Media Development Fund, in collaboration with
other review and oversight agencies, establishes guidelines for the development of manuals
for the management of broadcasters, content, formats, financial and funding sources, and

policies relevant to media safety, in cooperation with other audit and supervisory agencies.



